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Who are we and what are doing for 
wilderness in Europe 

•  Started in March, 2014 
•  The EWS was set up to identify, designate and manage 

Europe’s last great wilderness places. 
•  Based in Austria with representatives in Spain, France, 

Slovakia, Hungary and Belgium 
Conservation work:  
•  Developing the European Wilderness Quality Audit (EWQA) 

based on WEI, wilderness definition 
•  Wildlife management issues  
•  Pan-European Green Corridor Network (PEGnet) in 

colloboration with the Wildland Research Institute (UK) 
•  Wilderness Policy: Follow up to the resolution of WILD10 



What is the most powerful thing we can 
communicate about wilderness? 



The importance of ecosystem function  
for human benefit 
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The importance of biodiversity  
for species conservation  
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 How wilderness make us feel  
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 Feelings are universal  
 They go directly to the heart of people 



Communicating the Emotion 
of Wilderness is the Key 



Love! Not Loss. 

IUCN, International Union for Conservation of Nature 



Emotion is the key  

Top predators are 
keystone species  

for habitats 

WORDS            or            IMAGES? 

Try to use images instead of words 



 Create communication content around emotions 

 Experiences, stories and feelings 

Positive stories 



People connecting with 
people 

  It’s the best way to communicate experiences 
  Everyone should participate in communication  
  Everybody needs to convey the same message 



Divide your audience and your goals for 
each group 

The public 

  Schools     
  Universities 
  Local people 
  Beyond the local 
  Government 



 Don’t make your focus just to teach them 

 Create activities to let them feel wilderness 

 Different activities for different age groups  

 Connect them with wilderness regularly 

Schools 



Universities 

  Work as a partner with universities to 
achieve goals 

  Promote and be a part of research groups, 
sponsor master/Phd students, create 
conferences and/or workshops 

  They are the root of our future 
  These students can help further the 

understanding of wilderness 



Local  

  You need to share your goals and needs with 
them 

  Work with local media and business 
  They need to know what is happening in the 

wilderness area  
  Be an active part of the community not just 

about wilderness 



In an overwhelming consensus, 95% of the 28,000 
EU citizens interviewed said that protecting the 
environment is important to them personally and 
many think more can be done 

       Eurobarometer Survey, 8 Sep 2014 

Eurobarometer Survey press release:  http://europa.eu/rapid/press-release_IP-14-976_en.htm   
Eurobarometer survey:  http://ec.europa.eu/public_opinion/index_en.htm 



Beyond the local 

  Show the world the wilderness area through 
images 

  Make yourself visible:  
  Get the media involved in the activities 
  Participate in debates, programs, and/or 

documentaries 
  Use the online community to connect with people 

from around the world with the same interests 
  Try everything, everywhere, any effort will only add 

knowledge about wilderness area.  



 You need to have them participate with you 

 They need to celebrate your successes 

 They cannot be there just when you need them 

 They need their medals! 

Government  



 Try everything! but not at the same time, step by 
step 

 Ideas can come from many different sources and 
people  

 Try different approaches to see what works best 
in your context 

 People to people is the most powerful tool 
to communicate the emotion of 
wilderness. 

Just try it! 



www.wilderness-society.org 

THANK 
 YOU! 

Karin.eckhard@wilderness-society.org 


